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Overview 


The stories told by the mass media should be treated with a healthy dose of skepticism. 
The iffy claims run the gamut from historical details and current events to ongoing 
trends and future prospects. In addition to witless goofs, the media at times willfully 
distort facts and fabricate tales to serve their own ends. A showcase involves a 
decades-long campaign to hamper Tesla in its mission to foster clean energy. The 
newsmon¢gers prefer instead to plug their free-spending sponsors, thus protecting the 
boodle of billions of dollars per year by way of advertising along with “donations” from 
fossil-fuel carmakers and the like. 


The tirades against Tesla by the media and their patrons have long hindered the 
maverick in its efforts to build advanced products starting with electric cars. Year after 
year, the war of words stymied the raise of billions of dollars needed to create and 
manufacture complex goods for a mass market. Even today, the bashers pound the firm 
and keep the stock from reaching its fair value. 


On the upside, though, a gutsy corps of investors has buoyed the stock especially since 
2020. In fact, a swelling throng of consumers and well-wishers is grasping the hard facts 
behind the dense calls of Tesla’s doom. The upheaval underway affords a golden 
opportunity for long-term investors. While no single asset or strategy befits all comers, 
some choices are better than others. For instance, a groundswell of players is learning 
to prize Tesla and its stock. The upgrowth reflects the natural progression of large-scale 
forces and macrolevel trends in green energy along with a sustainable economy. Even 
so, the outlook pictured here should not be viewed as a recommendation of any kind at 
the microlevel of the singular investor. 


Ever since its inception, Tesla in its plucky role as a pioneer in the marketplace has 
attracted a crush of critics including clueless observers and quaking carmakers. The 
upshot is a riot of noise, smog and dirt ranging from malformed impressions to outright 
deceits. Some of the flimflam has been unwitting, while the rest is deliberate. 


In the current series of reports on Tesla and its prospects, the studies to date have 
focused mostly on the passive forms of misjudgment and bungling. By contrast, the 
survey here delves mainly into the active plots of the fossil carmakers and their allies to 
repress the rising star. 


Passive Muffs and Active Blows 


The product lines under the Tesla umbrella run the gamut from electric cars and 
insurance plans to solar roofs and power grids. Despite the multiplicity of markets, the 
trailblazer has thus far focused mainly on the auto industry. As a testament to its 
prowess, the firebrand has single-handedly created a mass market for electric cars. 


On the glum side, though, Tesla faces a hail of extraneous blows as well as inherent 
clogs that beset all manner of creative firms. At a basic level, the dynamo has to grapple 
with the same stumpers that confront any pioneer in the marketplace. For instance, a 
mover at the frontiers of innovation has to slog through a murky terrain abounding with 
bogs and pitfalls, cliffs and dead ends. On a different plane, the spearhead has to 
enlighten the general public of the benefits of its breakthrough products as well as 
expound the hazards in store should the novel widgets be misused. 


To compound Tesla’s plight, however, the stumblers go far beyond the commonplace. In 
addition to scads of passive sinkholes on the way to creating brand-new markets, the 
vanguard faces loads of active slugs from witless observers as well as vested interests. 


As a backdrop, the onslaught stems in good measure from the swarms of investors and 
pundits who draw the wrong lessons from the annals of business and finance. The 
wiseacres know from the historical record as well as personal observation that every 
startup in the auto industry in America has in modern times pooped out and gone bust. 


As a result, all the witlings can see in Tesla is a brash upstart destined to conk out just 
like the rest of the hatchlings over the previous century. 


To add to the muddle and claptrap, the bulk of professionals as well as amateurs in the 
financial tract regard Tesla as a mere carmaker. For this reason, the masses fail to 
discern the promise of adjunct markets — ranging from power grids to smart robots — 
which will in time prove to be even more lucrative than the auto business. For instance, 
the newer ventures such as solar cells and battery packs will grow faster than the car 
division in relative terms as well as absolute dollars by the 2030s. 


The tear of honest mistakes in appraising Tesla is exacerbated by a rage of willful efforts 
to harry the pathfinder. An example involves an old-line carmaker that announces an 
endless parade of electric models that will supposedly shove Tesla to the sidelines. 


The oldsters of this breed spout their empty threats year after year. Yet the clunky 
wheels they roll out fail to capture any meaningful share of the market for electric cars, 
or often louse up and strike out altogether. Despite the litter of failures to date — whether 
by way of partial duds or full-blown bombs — each blast of fanfare over a newly hatched 
model sparks a flurry of excitement that buoys the gusty carmaker for months or years 
on end. 


A direct consequence in each case is to outfly Tesla, at least for a while, in the public 
eye. In contrast to the hype beloved by the windy carmakers, the rugged rebel has no 
need to steal the limelight by whipping up one kludgy model after another. The main 
reason for the restrained tack: the pacer prefers to refine its products on a continual 
basis rather than release an endless dribble of poky cars to little or no avail. That is, the 
spearhead forswears the gimmickry of flaunting one model after another then ditching 
the lemons as they fall flat. 


To add to the clangor, the bombast of the hoary vendors is boosted by the heckling of 
their confederates in the mass media. If we look at the big picture, the purpose of 
journalism in theory is to inform the audience in an impartial fashion of salient events 
and crucial facts bearing on current affairs. Sadly, though, money talks louder than 
virtue. As a result, the ideal of neutral reportage by the media has turned into a mockery 
in practice. The mummery feeds on mounds of dough dished out by the vested interests 
ranging from gassy carmakers to oily producers. 


To bring up an example, auto firms count among the richest sources of income for 
newspapers and broadcasters. For instance, General Motors spent a whopping $3.7 
billion on advertising in 2019. Granted, the payout shrank by $1 billion the following year 
amid the global recession spawned by the coronavirus pandemic. Even so, the budget 
for self-promotion was set to return to its prior level over the course of 2021 (Klayman, 
2021). 


From a larger stance, the moola dished out by the carmakers is bolstered by the 
payouts of their confederates in allied markets. An example involves the cartel of 
dealerships that sells and repairs fossil-fuel cars. In contrast, Tesla markets its products 
directly to end users while passing the savings on to the buyers. Moreover, the refined 
cars from the spearhead require no maintenance to speak of when compared to fossil- 
fuel junkers. 


Another sample concerns the guild of insurance companies that has amassed plenty of 
experience over the past century in setting premiums based on the blunt statistics of 
vast pools of customers. That is, the entrenched firms rely on the aggregate tallies of 
millions of clients in order to discern the frequency and magnitude of the losses entailed 
in mishaps such as crackups on the road or thefts of unattended cars. To aggravate the 
dearth of skills in dealing with customers as individuals, the frowsty firms all focus on 
fossil-fuel cars which will before long turn into museum pieces as opposed to practical 
transports. 


On the other hand, the insurance division at Tesla has ready access to reams of 
historical data as well as real-time observations. Moreover, the precise records at the 
level of singular customers span the rainbow from driving styles to product features. An 
example of the latter concerns the moxie of the active as well as passive modes of 
safety built into each car; and likewise for kindred traits such as robustness and 
security. Given the wealth of intelligence, Tesla can tailor the premiums to the risks of 
individual clients while taking account of pointed facts ranging from driving habits to 
parking conditions. 


An example of a proactive form of safety lies in the automatic intervention of the braking 
system if a startled driver should accidentally step on the accelerator rather than the 
brake pedal when a pedestrian jumps in front of the vehicle. Meanwhile an instance of 
an inert scheme involves the car’s resistance to rolling over after a collision due to the 
low center of gravity posed by the battery pack. Another sample of the passive mode 


concerns a picket of cameras that records the events leading up to accidents as well as 
crimes. One consequence is to assign blame clearly as in the case of a driver that 
plows into a van, or a vandal that batters a parked car just for kicks. 


In return for the munificence of General Motors and its kind, however, the mass media 
as a whole take great pains to paint their benefactors in glowing colors at Tesla’s 
expense. If a newborn model is announced by a venerable carmaker, why, that’s a great 
reason for the world to rejoice. If a wilting product is withdrawn from the market, it’s a 
chipper sign that the eminent firm plans to roll out a new and improved model in the 
near future. 


In stark contrast, Tesla has no need to spend a mint on advertising in order to coax 
gullible souls into buying shoddy wares. For this reason, the mass media have nothing 
to gain by casting the frugal rebel in a rosy light. On the contrary, their imperative lies in 
the opposite direction. The more the stingy upstart bleeds and the sooner it croaks, the 
longer the mercenaries can keep their paymasters alive and gorge on the handouts. 


In this grubby milieu, the outpour of foul reports on Tesla paints a bleak picture of the 
maverick as a troubled firm bound to fail. One impact is to suppress the perceived value 
of the business in the real economy. A second and related fallout is to repress the stock 
in the financial forum. A knock-on effect is to hamstring the firebrand in its efforts to raise 
the billions of dollars needed to develop breakthrough products as well as erect costly 
factories to serve mass markets. 


In short, a snarl of active forces jumbled with passive factors hampers Tesla in multiplex 
ways. An example occurs in raising funds needed for expansion, or selling products to a 
misled public. 


On one hand, the inert forms of bungling in appraising Tesla have been discussed 
elsewhere in greater detail (Kim, 2020, 2021). To serve as a complement, the current 
report delves into the proactive modes of obfuscation and obstruction heaped upon the 
vanguard by legions of fossil carmakers along with their allies and hirelings. 


Twilight of Fossil Fuels 

The age of oil is finally coming to an end. At the dawn of the millennium, the 
technologies of clean energy such as solar cells and wind turbines advance apace in 
terms of performance as well as efficiency. By the same token, dirty fuels such as coal, 


gas and oil become increasingly costly and wasteful, noxious and unfit, for a modern 
society. 


The downfall of fossil fuels shows up in the meltdown of the companies in the oil patch. 
For example, a total of 572 firms filed for bankruptcy in North America over the course 
of six and a half years ending in mid-2021. Moreover, the deadbeats collectively racked 
up debts amounting to $177 billion prior to going kaput (Haynes and Boone, 2021). The 
washouts included the producers of oil and gas as well as their sidekicks. Examples of 
the latter lay in exploration firms that sought out fresh deposits, or pipeline operators 
that conveyed the raw materials from wellheads to refineries. Looking downstream, the 
bloodbath in fossil fuels will expand over time and wipe out the peddlers en masse by 
the 2030s. 


At the dawn of the millennium, the five biggest vendors of oil and gas in the private 
sector comprise ExxonMobil, BP, Chevron, Total, and Shell. These companies chalked 
up $325 billion in net earnings from their core operations over the span of a decade 
ending in early 2021. Even so, the same firms shelled out $561 billion in dividends and 
share buybacks for their shareowners over the same timespan. 


To make up for the shortfall of moola, the behemoths sold off mounds of oil and gas 
assets worth $230 billion, and assumed additional piles of long-term debt amounting to 
$168 billion. To note another sign of the times, vast amounts of capital investment in 
fossil fuels were written off as being worthless; as a result, the investing public lost 
hundreds of billions of dollars (Williams-Derry, 2021). 


To cite a recent sample of the hanky-panky on the financial front, ExxonMobil racked up 
a loss of $4.47 per share over the span of 12 months ending in mid-2021. Despite the 
hemorrhage of red ink, the company still handed out dividends adding up to $3.48 per 
share (FinViz, 2021). 


Sadly, doling out gobs of money that you don't have is an excellent way to go bust 
sooner rather than later. In the near term, though, the juicy payouts were doubtless 
helpful in lulling many an investor into dreaming that the greasy firm might somehow 
survive the cataclysm now in full swing. 


From a larger stance, though, the time for redemption has long since passed for the 
dinos of the oil patch. Throughout the second half of the 20" century, the gougers 
wallowed in floods of profits which they could have poured into research and 


development into green forms of energy. But the wasters chose instead to scoop up 
short-term spoils through baneful schemes to gut the environment and crank up 
production. To compound the folly, the spendthrifts frittered away their windfall profits on 
massive bonuses for the top brass and mondo dividends for the shareholders. 


And now, as humanity migrates in earnest toward sustainable forms of energy, all that 
the wasting firms can do is to deny the day of reckoning as it draws near. Luckily for the 
bluffers, the pretense seems to have worked thus far: their stocks have yet to implode to 
any serious extent. 


If we look at the big picture, though, the acute question is not whether the dodos can 
survive the global extinction currently underway. Rather, the only real issue is how long 
the dodgers can delay the inevitable, and how much the top brass can stuff their 
pockets before their firms go bust. 


The short answer: the dinos are fated to give up the ghost in droves by the 2030s. 
Admittedly, a few holdouts might perhaps survive the catastrophe by shifting to niche 
markets within or without the energy sector. In that case, the shriveled firms might 
escape the carnage from a strictly formal stance; but the remnants in the end will 
scarcely resemble their primordial forms. 


To sum up, it is not Tesla nor the electric car that will vanish from the face of the earth. 
On the contrary, the firebrand in concert with kindred spirits will continue to flourish as 
they usher in a vibrant era of green energy along with a sustainable economy. In fact, 
the rebels have already started to uproot and rebuild entire industries from the ground 
up in areas ranging from personal transports and private housing to mass transit and 

public utilities. 


Specters Downrange 


An investor in Tesla today, as in the past, faces a roller coaster in the stock market. 
Much of the wildness springs from the thrashing of investors and pundits alike in trying 
to appraise a mutant firm the likes of which they’ve never seen before. Asecond and 
related factor involves the mobs of speculators that rush in and out of the bourse based 
on the latest flash of news, whether real or fake. 


On one hand, the custom of misrating Tesla will not vanish in the foreseeable future. 
The same is true of the antics of the gamblers along with the volatility they stoke in the 
stock market. 


To add to the tumult, the old guard — in the form of fossil carmakers and oil companies — 
does its best to trammel Tesla. For instance, the mossbacks churn out endless spumes 
of press releases touting fancy wheels that will supposedly overtake Tesla cars in short 
order. Thus far, though, the new-fangled models they unveiled with such great fanfare 
have all proven to be jaw-dropping duds or yawny rigs that appeal only to niche 
markets. 


Every car or truck once hailed as a “Tesla killer” has turned into a flop or otherwise 
failed to capture a meaningful slice of the market for electric vehicles. That’s been the 
case whether the feted product was spawned by an olden firm or a fledgling venture. 
Moreover, the flailing of the dilettantes — be they fossil carmakers or newborn entrants — 
will not cease anytime soon. 


Granted, an exception of sorts may crop up from time to time. An example involves an 
electric rig made in China which during its first year managed to outsell Tesla cars within 
the local market. In 2020 a vendor named Wuling Hongguang rolled out a midget buggy, 
armed with 3 doors, at a starting price of US$4,400 (Winton, 2021). 


On the downside, though, the boxy crate resembles a golf cart more than a proper car 
in terms of size, range, safety and other features. In line with this example, Tesla has 
nothing to fear from the builders of niche products such as stunted cars. 


Mud-slinging Trumps Journalism 


In keeping with old habits, the dinosaurs in the auto industry shell out billions of dollars 
each year in advertising to the mass media along with “donations” to product reviewers 
such as Consumer Reports. By contrast, Tesla relies on the strength of its products to 
attract customers rather than the swag of money to sway the media. Given the lack of 
bread from the doughty firm, the mass of journalists and editors naturally prefer to side 
with the moneybags instead. 


Against this background, the traditional sources of news routinely distort the facts and 
cook up stories to cast the thrifty rebel in a poor light. To bring up an example, a minor 
quirk in the driving software was resolved automatically via a wireless link to every car 
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in June 2021. The bulk of the owners would be unaware that anything noteworthy had 
occurred, since Tesla has a custom of improving the code on a continual basis and 
sending out updates several times a month, year after year. To cite an example of the 
evergreen mode of enhancement, the performance of a Tesla car may improve over 
time thanks to sleeker ways to control the flow of energy going in and out of the battery 
pack. 


Given their modus operandi, though, the mass media jumped on the adjustment of the 
driving software as a dandy opportunity to run sensational stories on the “recall” of 
hundreds of thousands of Tesla cars. The punchy headlines doubtless gave the 
audience the impression that a multitude of vehicles had been pulled off the road and 
consigned to service centers for a major overhaul. 


In short, the newsmongers had a field day over the “major safety issue” that required a 
“massive recall” of all the Tesla cars built in China. The “defect” lay in the cruise control 
system that governed the speed of the car depending on traffic conditions including the 
movements of other vehicles in the vicinity. 


When the driver pressed a lever next to the steering wheel, the system would activate 
the cruise control and display the prevailing status on a continual basis upon a big 
screen mounted on the dashboard. Suppose that the driver were to press the lever 
twice. In that case, the system responded with an audible chime to serve as a signal 
that the second tap was unnecessary. 


On the other hand, the selective response — namely, a chime after a double press but 
not a single stroke — boggled some drivers who pressed the lever by accident. They 
were unaware that the cruise control had been activated if they didn’t pay attention to 
the dashboard. It’s not clear why a driver would ignore the sole screen that displays the 
status of the car; but some people are weird that way. 


As a safeguard against this type of slip-up, Tesla added a chime even when the lever 
was tapped only once. After encoding the tone, the company broadcast the tweaked 
software over the air. That was the full extent of the “repair” entailed in the product 
“recall”. 


As is their wont, though, the mass media ran wild with headlines along the following 
lines: “Tesla forced to recall hundreds of thousands of vehicles in China over safety 
concerns”. By contrast, an impartial observer would merely have noted, “Tesla adds 
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chime to cruise control” (Lambert, 2021). The hullabaloo served to spotlight the chasm 
between the newspeak and the reality. The feigned news over the “recall” of Tesla cars 
showcased the media’s efforts to ridicule and vilify the vanguard, by hook or by crook, at 
every opportunity. 


Among the purveyors of news, CNN is arguably the most trusted source of facts for the 
general public. Yet even this stalwart was happy to abuse Tesla for no good reason. In 
an article on the product “recall”, the reporter and/or editor chose to interject some old 
news concerning a “string of debacles in China” (Toh, 2021). An example of the ballyhoo 
involved an infamous claim of faulty brakes in Tesla cars made in China. 


In a video clip that went viral on the Web in April 2021, a woman snuck into a trade 
show in Shanghai, jumped atop a Tesla sedan, and shouted repeatedly that the brakes 
don’t work. After a few minutes of ranting, the woman was dragged out by the staff and 
security then detained by the police for five days for “disrupting public order” (O’Kane, 
2021). 


On a positive note, a newsmonger may find it expedient to reveal a smidgen of truth 
once in a while despite its cherished custom of smearing the trailblazer. For one thing, a 
splashy fact might attract a large audience and thus outweigh the horrid side effect of 
enhancing Tesla’s image among the general public. For a second thing, a candid report 
on occasion helps to mask the regnant policy of railing against the maverick without just 
cause. 


Awholesome example arose after the shrieking incident at the auto show. In a rare 
display of honesty, Bloomberg reported that the ill-fated car was traveling at 118.5 
kilometers per hour (some 74 miles per hour) in a zone rated at 80 kph. After the brakes 
were applied, the car promptly slowed to 48.5 kph before the crash occurred (Nicholas, 
2021). Thanks to the efficacy of the braking system, the driver managed to walk away 
from the accident unscathed rather than end up in dire straits. 


Perhaps the unruly woman as well as others of her persuasion were trying to deflect the 
blame for reckless driving in order to fool their insurance companies along with police 
investigators. That is, a delinquent driver might face smaller penalties for trashing a car 
as well as wrecking external property if defective brakes were partly at fault for the 
magnitude of the damages that ensued. 


Whatever the motive for the bunco, the fraudsters of this ilk have scant choice but to 
fess up and issue apologies on social media after being contacted by the legal team at 
Tesla. On the downside, though, the bogus accusations have a way of lingering in the 
public consciousness long after the apologies have been rendered. A simple example 
involves a parking attendant who continues to shoo away Tesla cars because they fear 
that faulty brakes will give rise to dents in other vehicles on the lot. 


The prime reason for the persistence of such canards: the confessions of the scammers 
are staunchly ignored rather than duly reported by the mass media. As a result, the 
avalanche of bad press at the outset continues to bedevil the aggrieved firm long after it 
has unmasked the con jobs. In this light, a mindful observer noted in the wake of the 
farce at the auto show (Loveday, 2021): 


This isn’t the first apology related to brake failure claims in China. In fact, even 
some media outlets have apologized to Tesla for publishing unproven and/or 
unsubstantiated claims, which could certainly be damaging to the company. 
Sadly, once stories like these are published, the damage has already been done. 
This is true even if a media outlet or individual takes down the false claims and 
apologizes. 


To return to CNN’s role in ganging up on Tesla, the newsmonger jumped on the hokey 
report on the “recall” of driving software as a fresh opportunity to dredge up some stale 
dirt from the past. The article went out of its way to rehash the false claims of faulty 
brakes from a couple of months earlier — and conveniently failed to mention that the 
accusations had been mere hoaxes. 


On the whole, the readers of news reports skim the contents rather than study them 
closely as if they were prepping for an exam. For this reason, the skewed presentation 
along with the negative tone of the article as a whole would leave the reader with a 
dismal view of Tesla. In fact, the snow job must have led pretty much everyone astray 
since the mass of folks has no clue what is really going on beneath the surface. 


Such was the quality of journalism amongst the mass media. In targeting Tesla, a 
passion for mud-slinging rather than honest reporting was — and continues to be — the 
norm. Unfortunately, the war of words is another cross to bear for the hapless pilgrim. 
As John F. Kennedy once said, “No matter how big the lie, repeat it often enough and 
the masses will regard it as truth’. 
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Each year that the propaganda machine can prolong the life of the fossil carmakers, is 
another year that the mouthpieces can milk the relics as cash cows. Otherwise the 
gravy train will grind to a halt for the merchants of fake news and warped reviews. In 
that case, the top brass will forfeit their bonuses while the rank and file will lose their 
jobs by the thousands. 


On the bright side, though, a growing fraction of the populace is coming to recognize the 
bunkum behind the lurid stories of Tesla’s woes ranging from internal pratfalls to 
external deathblows. From a different angle, the dwindling revenues of the decrepit 
vendors will in due course force them to slash their budgets for advertising in particular 
and propaganda in general. In that case, the mass media will have less incentive to 
twist the facts and spin tall tales of Tesla’s sinking fortunes. 


Even so, the bulk of investors and pundits will continue long afterward to misjudge Tesla 
as an upstart fated to fail just like all the former hopefuls that had traipsed into the auto 
industry since the summer of the 20" century. Moreover, the witlings in the financial ring 
will doubtless remain true until the 2030s to their ingrained custom of misprizing the 
bountiful growth in store for Tesla due to complementary lines of business ranging from 
battery packs to humanoid robots. The windbags are so fond of yapping that they have 
neither the time nor zip left over to think straight, let alone seek out the real facts behind 
the fake tales of doom spun by the mass media. 


To recap, the newsmongers will have much less reason to malign Tesla after the 
financial spurs from the dying dinos peter out. But that healthy outcome is unlikely to 
arise before the end of the 2020s. 


In the meantime, the concerted campaign of obfuscation and putdown by the media 
poses a big handicap for the groundbreaker. As an example, myriads of consumers 
suffer from the delusion that Tesla cars are unsafe and unreliable compared to fossil- 
fuel buggies. 


On a cheery note, though, a swelling throng of prospects is learning from actual owners 
of Tesla products that the truth lies in the opposite direction. To wit, a Tesla car is far 
safer as well as vastly more reliable compared to traditional wheels. An example lies in 
a frunk that acts as a crumple zone by absorbing the energy of a frontal collision at high 
speed. In a wreck of this kind, a Tesla vehicle lacks the bulky engine that can burst into 
the cabin and crush the passengers in a primitive car. 
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Happily for the society at large, one person after another wakens from the brainwashing 
induced by the mass media. The enlightened folks thus learn to grasp the compelling 
deals offered by the trailblazer. To note one hallmark of the epiphany along with the 
fervor, millions of customers are willing to place orders and pay deposits several months 
or even years in advance of the expected dates of delivery of Tesla cars rather than 
succumb to the instant gratification of buying obsolete clunkers from washed-up 
vendors. 


On the other hand, the situation differs a great deal in the financial forum. A savvy 
investor might tell their friends about the strengths of the stock, but they can offer no 
concrete proof other than indirect evidence such as the financial statements issued by 
Tesla. 


An example in this vein involves the gross profit of 25% or so which Tesla earns on 
each car it sells. By contrast, the anile carmakers lose money on their electric models 
(Enright, 2020; Kim, 2021). Naturally, the deadheads like to hide this doleful fact from 
the investing public; otherwise their stocks would implode and the honchos at the helm 
will lose their princely bonuses, assuming that they hold onto their jobs at all. 


In this sordid setting, the superb opportunity in Tesla exists today precisely because of 
the reign of noise and smog throughout the real and financial markets. Put another way, 
the company and its stock would already be priced sky-high if the investing public could 
clearly grasp the balance of risk and reward in store. 


Onward and Upward 


To round up, the worldly player keeps in mind the import of Tesla’s achievements to 
date. The setup is similar for the fireball’s plans and prospects for the future. 


It's the rare investor — pretty much a nonexistent breed — who takes the time and trouble 
to figure out what’s really going on behind the scenes. It’s so much simpler to blindly 
follow the herd including the droves of slick reporters and talking heads in the financial 
media. 


By contrast, a self-starter who does their homework for real, and wants to beat the 
market averages with only a modest level of risk, may well decide to put 10 to 20 
percent of their liquid assets into Tesla shares. On one hand, most people will reckon 
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that such a restrained approach to investing in a feisty stock will not make a big 
difference in the overall performance of their portfolio. And in general, they’d be right. 


On the other hand, this case is slated to differ from the norm in a big way. In the 
absence of a huge surprise in the marketplace, the modest stake of 10 to 20 percent in 
the early 2020s will likely come to comprise the bulk of the portfolio after a handful of 
years for myriads of investors. 


Such is the promise of the firm along with its stock going forward. For this and other 
reasons, the saga of Tesla will be one for the ages. 


Conclusion 


The tales told by the mass media should be treated with a healthy dose of skepticism. In 
principle, the purpose of journalism is to inform the audience in an impartial fashion of 
salient events and crucial facts bearing on current affairs. Sadly, though, money talks 
louder than virtue. As a result, the ideal of neutral reportage turns in certain cases into a 
travesty in practice. 


A fine example of the bamboozling shows up in a decades-long plot by the mass media 
to lynch a pioneer named Tesla. The mission of the latter is to accelerate the transition 
to clean energy starting with electric cars. In the process, the plucky rebel threatens the 
incumbent firms that thrive on dirty fuels such as oil, gas and coal. In response, the old 
fogies — ranging from gassy carmakers to oily producers — resort to multifarious tricks to 
stymie the trailblazer. 


To this end, a corps of raging dinos at center stage is bolstered by legions of small fry 
on the flanks that likewise face their own specters of disruption and destruction. An 
example lies in the guild of insurance firms mired in obsolete customs in areas ranging 
from risk analysis and accident forensics to premium pricing and profit generation. A 
second tribe dwells in the cabal of car dealers whose earnings stem mostly from the 
repair of rattletraps in the form of fuel-burning cars. A third bloc abides in the mass 
media that feed on countless billions of dollars dished out each year by the fossil-fuel 
faction by way of advertising spends on news channels along with “philanthropic” grants 
to the reviewers of consumer products. 


Meanwhile, the antics of the standpats in the private sector are buttressed by their 
machinations in the public theater. A showcase lies in the pipeline of donations to 
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political parties in order to hinder legislation meant to promote green energy in general 
and clean transportation in particular. Another jewel shows up in the penchant for looting 
the public treasury by way of government bailouts amounting to tens of billions of dollars 
at a stroke for each of the decrepit carmakers. 


In these and other ways, the reactionary forces pursue a wide-ranging campaign to 
deceive the consumer and suborn the politician, exploit the taxpayer and subvert the 
system. The same is true of their manifold schemes to debauch the media and cripple 
the competition. For instance, the schism between the newspeak and reality shows up 
in the newmongers’ custom of bashing Tesla, by hook or by crook, at every opportunity. 


Knocking down the champion of green energy is part and parcel of the media’s ploy to 
prop up the mossbacks that live off the panoply of fossil fuels and contingent products. 
Each year that the propaganda machine can prolong the life of the washed-up vendors, 
is another year that the mouthpieces can milk the relics as cash cows. Otherwise the 
gravy train will grind to a halt for the merchants of fake news and warped reviews. In 
that case, the top brass will forfeit their bonuses while the rank and file will lose their 
jobs by the thousands. 


On the bright side, though, a growing fraction of the populace is coming to recognize the 
bunkum behind the lurid stories of Tesla’s woes ranging from internal pratfalls to 
external deathblows. From a different angle, the dwindling revenues of the dotard 
vendors will in due course force them to slash their budgets for advertising in particular 
and propaganda in general. In that case, the mass media will have less incentive to 
twist the facts and spin tall tales of Tesla’s sinking fortunes. 


Better yet, a rising tide of consumers and investors has started to grasp the hard facts 
behind the dense calls of Tesla’s doom. The upheaval underway affords a golden 
opportunity for long-term investors. 


While no single asset or strategy befits all comers, some choices are better than others. 
In particular, a swelling throng of live minds is learning to prize Tesla and its stock. The 
upgrowth reflects the natural progression of large-scale forces and macrolevel trends. 


As a caveat, though, the uptrend pictured here should not be viewed as a 
recommendation of any kind at the microlevel of the singular investor. Instead, each 
decision maker has to tailor a strategy to their own circumstances ranging from income 
streams and cash reserves to asset diversification and risk aversion. 
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Disclaimer. This report presents personal views which should not be construed as 
recommendations to anyone in particular. Each investor has to conduct due diligence 
and design an agenda tailored to individual circumstances ranging from asset 
diversification to risk tolerance. 


Full Disclosure. | own some shares of Tesla. The holdings began with a small stake in 
January 2020 but are now less small than they used to be. In the absence of a 
bombshell in the marketplace, | plan to buy more shares for years to come by allotting a 
portion of the profits from other stocks along the way. 
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